Marketing 459  Ethics – 2nd Take-home Project

Value of this paper is 100 points. See your specific assignment at the bottom of the page.

Please keep your words to 300 and submit your paper to me by email no later than Sunday, April 11th

From Essentials of Marketing, Perreault, Cannon, McCarthy

Marketers face the challenge of preparing creative and innovative marketing plans, but that in itself will not improve the value of marketing to society.  We need to face up to other basic challenges that require new ways of thinking such as:

· Using technology;
· Consumer use of the internet;
· Long-run consumer welfare;
· Social responsibility;
· The truth;
· The environment;
· Consumer privacy.

Does using all of the consumer data that is gathered by major corporations and internet firms:

· Bring better products?
· Lead to less wasted promotion?
· Serve society well?

Consumer needs and wants change constantly.  Since marketing must keep looking for new and better ways to create value and serve consumers:

· Does marketing make people materialistic?
· Do products improve the quality of life?
· Should marketing reflect an individual’s own values?  

ASSIGNMENT – Write a 300-word commentary on the above, your thoughts and observations.


